© MTW Research 2010

Rainwater Harvesting
Market

Research & Analysis
UK 2010

Rainwater Harvesting Market Size & Review 2004-2014; SWOT & PEST Analysis,
Product Mix 2004-2014; End User Mix 2004-2014; Market Leaders Profiles & Key
Financials; Market Forecasts to 2014

May 2010



226

227
2238

© MTW Research 2010

Research & Analysis Report Contents

INTRODUCTION TO RESEARCH & ANALYSIS REPORTS
KEY FEATURES & BENEFITS OF THIS RESEARCH & ANALYSIS REPORT

UK RAINWATER HARVESTING MARKET

EXECUTIVE SUMMARY & MARKET OVERVIEW

RAINWATER HARVESTING MARKET SIZE & TRENDS 2004-2014
RAINWATER HARVESTING MARKET SIZE 2004-2014 — CURRENT PRICES
RAINWATER HARVESTING MARKET SIZE 2004-2014 — CONSTANT PRICES
RAINWATER HARVESTING MARKET BY VOLUME 2004-2014

RAINWATER HARVESTING MARKET BY ROOF AREA (M2) 2004-2014
RAINWATER HARVESTING PENETRATION SCENARIOS 2010-2020

SHARE BY VOLUME & VALUE DOMESTIC & NON-DOMESTIC RWH MARKET
SHARE BY VALUE 2004, 2010 & 2014

SHARE BY VOLUME 2004-2014

RAINWATER HARVESTING SHARE BY UK COUNTRY & ENGLISH REGION 2010
RAINWATER HARVESTING SALES BY ENGLISH COUNTRY 2010
RAINWATER HARVESTING SALES BY ENGLISH REGION 2010

FUTURE PROSPECTS FOR RAINWATER HARVESTING

KEY MARKET TRENDS & INFLUENCES

CODE FOR SUSTAINABLE HOMES

RECOUPING INSTALLATION COSTS & PAYBACK PERIOD

REGIONAL VARIATIONS IN RAINFALL

TAX EFFICIENCIES AND THE WTL

FUTURE ADDITIONAL TAXATION OR CHARGES ON RWH USAGE

KEY MARKET TRENDS IN THE RAINWATER HARVESTING MARKET

PEST ANALYSIS — ILLUSTRATION OF KEY MARKET FORCES

POLITICAL & LEGAL INFLUENCES & TRENDS

ECONOMIC INFLUENCES & TRENDS

UK HOUSEBUILDING MARKET

SWOT ANALYSIS — STRENGTHS, WEAKNESSES, OPPORTUNITIES, THREATS

PRODUCT TRENDS & SHARES
SHARE BY KEY PRODUCT SECTOR - 2010, 2004 & 2013

RAINWATER HARVESTING MANUFACTURER PROFILES

50+ RAINWATER HARVESTING MANUFACTURERS PROFILES & 3 YEAR FINANCIAL KPIS

END USE APPLICATION SHARE & INDUSTRY STRUCTURE TRENDS

SHARE BY DOMESTIC & NON-DOMESTIC APPLICATIONS IN 2010
NON-DOMESTIC RAINWATER HARVESTING MARKET 2004-2014
NON-DOMESTIC RAINWATER HARVESTING MARKET BY VALUE 2004-2014
NON-DOMESTIC RAINWATER HARVESTING MARKET BY VOLUME 2004-2014
NON-DOMESTIC MARKET 2010 - SHARE BY END USE SECTOR

DOMESTIC RAINWATER HARVESTING MARKET 2004-2014

DOMESTIC RAINWATER HARVESTING MARKET BY VALUE 2004-2014
DOMESTIC RAINWATER HARVESTING MARKET BY VOLUME 2004-2014
DOMESTIC MARKET - SHARE BY PRIVATE & PUBLIC NEW BUILD
RAINWATER HARVESTING SUPPLIERS MARKET - INDUSTRY STRUCTURE
MARKET MIX BY GROWTH/DECLINE OVER LAST 12 MONTHS

INDUSTRY SHARE BY CREDIT RATING IN 2010

INDUSTRY MIX BY AGE OF COMPANIES IN 2010

INDUSTRY SHARE BY NUMBER OF EMPLOYEES IN 2010

INDUSTRY MIX BY TURNOVER BAND IN 2010

KEY MARKET TRENDS IN THE RAINWATER HARVESTING INDUSTRY 2004-2014
RAINWATER HARVESTING MARKET PROFITABILITY 2004-2014

RAINWATER HARVESTING INDUSTRY ASSETS 2004-2014

RAINWATER HARVESTING INDUSTRY DEBT 2004-2014

RAINWATER HARVESTING MARKET NET WORTH 2004-2014

SALES PER EMPLOYEE IN RAINWATER HARVESTING MARKET 2004-2014
RAINWATER HARVESTING SUPPLIERS INDUSTRY RANKING & TURNOVER ESTIMATES
RAINWATER HARVESTING SUPPLIERS LISTING

RAINWATER HARVESTING SUPPLIERS RANKING BY TURNOVER
RAINWATER HARVESTING SUPPLIER TURNOVER ESTIMATES 2009
RAINWATER HARVESTING SUPPLIERS RANKING BY PROFITABILITY
RAINWATER HARVESTING SUPPLIERS RANKING BY ASSETS

RAINWATER HARVESTING SUPPLIERS RANKING BY DEBT

RAINWATER HARVESTING SUPPLIERS RANKING BY NET WORTH

48

49-100

101
101
101
103
103



© MTW Research 2010

Market Report Tables & Charts

Figure 1: Rainwater Harvesting Market - UK 2004 - 2014 By Value £m

Figure 2: Rainwater Harvesting Market - UK 2004 - 2014 Constant Prices £M

Figure 3: Rainwater Harvesting Market Number of Installations 2004-2014

Figure 4: Rainwater Harvesting Market by Roof Area 2004-2014 (M2)

Table 5: RWH Household Penetration Scenarios 2010-2020

Figure 6: Domestic Vs Non-Domestic Rainwater Harvesting Share by Value 2010
Figure 7: Domestic Vs Non-Domestic Rainwater Harvesting Share by Value 2004
Figure 8: Domestic Vs Non-Domestic Rainwater Harvesting Share by Value 2014
Figure 9: Domestic Vs Non-Domestic Rainwater Harvesting Share by Volume 2010
Figure 10: Rainwater Harvesting Systems Sales Share by UK Country in 2010

Figure 11: Sales Share by English Region of RWH Systems in 2010

Figure 12: Sales Value of Rainwater Harvesting Systems By English Region 2010
Chart 13: Rainwater Harvesting Market Growth Share by Ansoff Strategy 2010-2014
Table 14: Key Positive & Negative Market Influences

Chart 15: Regional Average Rainfall Levels - UK 2009

Table 16: The Water Technology List

Figure 17: UK Water Meter Levels in Comparison to OECD Countries 2010

Figure 18: Water Metering Household Penetration Levels 2007-2014

Table 19: Environment Agency Views on Water Metering

Figure 20: PEST Analysis for UK Rainwater Harvesting Market in 2010

Figure 21: UK Economic Annual Performance- GDP 2004-2013

Figure 22: UK Economic Annual Performance- Inflation (CPI) 2004-2013

Figure 23: UK Economic Annual Performance- Interest Rates (Bank of England) 2004-2013
Figure 24: UK Unemployment Numbers 2004-2013

Figure 25: Housebuilding Market — UK 2004 - 2014 By Value £m

Figure 26: UK Housebuilding Market by Volume - Number of Completions 2004-2014
Figure 27: Key Strengths & Weaknesses in the Rainwater Harvesting Market 2010-2014
Figure 28: Key Opportunites & Threats in the Rainwater Harvesting Market 2010-2014
Figure 29: Key Product Shares in Rainwater Harvesting Market 2010

Figure 30: Rainwater Harvesting Product Mix by Value 2004

Figure 31: Forecast Share by Product in Rainwater Harvesting Market 2014

Figures 32-84: 3 Year Financial 'At a Glance' Financial Health Charts for 50+ Rainwater Harvesting Suppliers
Figure 85: Share by Distribution Channel for Rainwater Harvesting Market 2010
Figure 86: Non-Domestic Construction Market - New Orders by Value 2004-2014
Figure 87: Non-Domestic Rainwater Havesting Market by Value 2004-2014

Figure 88: Non-Domestic Rainwater Havesting Market by Volume 2004-2014

Figure 89: Share by Key End Use Sector in Non-Domestic RWH Market 2010

Figure 90: Typical Domestic Water Usage Per Person by Application 2010

Figure 91: UK private Housebuilding Market by Volume 2004-2014

Figure 92: Registered Social Landlords Housebuilding Market by Volume 2004-2014
Figure 93: Domestic Rainwater Havesting Market by Value 2004-2014

Figure 94: Domestic Rainwater Havesting Market by Volume 2004-2014

Figure 95: Share by Key End Use Sector in Domestic RWH Market 2010

Figure 96: Market Share by Rainwater Harvesting Supplier Sales Growth / Decline 2010
Figure 97: Market Share by Credit Rating in the Rainwater Harvesting Industry 2010
Figure 98: Market Share by Company Age in the Rainwater harvesting Market 2010
Figure 99: Mix by Number of Employees in the Rainwater Harvesting Market 2010
Figure 100: Share by Turnover Band in the Rainwater Harvesting Market 2010

Figure 101: Rainwater Harvesting Market Profitability 2004 - 2014 £M

Figure 102: Rainwater Harvesting Suppliers Assets 2004 - 2014 £M

Figure 103: Rainwater Harvesting Market Debt - UK 2004 - 2014 £M

Figure 104: Rainwater Harvesting Market Net Worth — UK 2004 - 2014 £M

Figure 105: Rainwater Harvesting Supplier Sales Per Employee 2004 - 2014 £M
Figure 106: Rainwater Harvesting Suppliers Company Listing

Figure 107: Rainwater Harvesting Suppliers Ranked By Turnover 2009

Figure 108: Rainwater Harvesting Supplier Sales Estimates 2009 £M

Figure 109: Rainwater Harvesting Suppliers Ranked By Profit 2009

Figure 110: Rainwater harvesting Suppliers Ranked By Assets 20091

Figure 111: Rainwater Harvesting Suppliers Ranked By Debt 2009

Figure 112: Rainwater Harvesting Suppliers Ranked By Net Worth 2009



© MTW Research 2010
Published in 2010 by

MS-I!-A RC :))J

ProRssgionai Virket Research.. Suparior Market Reporls
www marketresearchreports co uk

This report reflects MTW Research’s independent view of the market which may differ from other
third party views. Whilst we try to ensure that our reports are an accurate depiction of their
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should be regarded as independent estimates by MTW. Whilst we endeavour to attain high levels of accuracy with these estimates, they
may not reflect the actual figures of a company and should therefore be treated with caution.



© MTW Research 2010

1. Introduction to Research & Analysis Reports

1.1 Key Features & Benefits of this Research & Analysis Report

MTW's "Research & Analysis” market reports provide an independent, comprehensive review of
recent, current and future market size and trends in an easy to reference format. Each report
provides vital market intelligence in terms of size, product mix, end use mix, SWOT, key trends and
influences and industry structure trends. In addition, rankings by turnover, profit and other key
financials for the market leaders are provided as well as a 1 page profile for each key player in the
market. Contact, telemarketing & mailing details are also provided for each company to enable the
reader to quickly develop sales leads.

Based on company sales returns which provide higher confidence levels and researched by market
research professionals with experience in the industry, MTW’s Research and Analysis reports are used
as a foundation for coherent strategic decision making based on sound market intelligence and for
developing effective marketing plans. MTW reports can also used as an operational sales and
marketing tool by identifying market leaders, enabling the reader to quickly grow sales to new clients
and focus marketing budgets.

This report includes:-

o Market Size, PEST, SWOT, Ansoff Matrix & Trends — Historical, Current & Future
Based on sales data from a representative proportion of the industry, this report provides market size
by value over a ten-year period. As they are based on quantitative data as well as qualitative input
from the industry, our reports are more accurate than other qualitative based reports and offer better
value for money. By combining the best of both quantitative and qualitative input, we offer our
clients greater confidence in our market forecasts as well as discussing key market trends and
influences from a qualitative perspective.

. Product Mix - Current & Future

This report identifies the key product sectors in the market and provides historical, current and
forecast market share estimates for each, alongside qualitative discussion on key trends for each
segment of the industry. With input for this report being both qualitative and quantitative we are able
to offer an effective insight into the core components of the market, as well as forecasting future
market shares.

. End Use Sector Mix

The report identifies the key channels that drive demand for this market and provide a current,
historical & future market share estimate for each. This enables the reader to identify the key driving
forces behind current market demand and adapt business tactics accordingly. With forecasts of
market share by key channels also provided, the reader is able to undertake strategic decisions with
greater confidence as well as basing marketing strategies on solid market intelligence.

o Market Leaders Ranking

This report identifies the key players in the market and ranks them by a humber of criteria, including
turnover and profitability. This enables the reader to identify the most relevant potential key
customers in a market, understand their current position in the market and quickly identify new
targets. Also, MTW provide a turnover estimate for every company included in the report, enabling
the reader to develop market share estimates.

o Company Profiles & Sales Leads

This report includes a 1 page profile for each company including full contact details for developing fast
sales leads; 3 years of the most recent key financial indicators; and MTW's ‘at a glance’ chart,
enabling the reader to quickly gauge the current financial health of a company.

. Relevant Companies, Saving You Time

MTW Research have been researching and writing market reports in these sectors since 1999 and as
such we are able to develop a company listing which is more relevant to the market, rather than
automatically selecting companies to be included by industry code. Our reports represent excellent
value for money and don’t bombard you with irrelevant financial data; they are designed to enable
you to engage in fast and effective market analysis. We focus on providing what’s important in an
easy to reference and use format.
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2. UK RAINWATER HARVESTING MARKET

The UK Rainwater Harvesting Market comprises of a range of products suitable
for use within domestic and non-domestic applications. Specifically, this report
reviews the UK rainwater harvesting market between 2004 and 2010 with
forecasts to 2014 for:-

>Rainwater Tanks - below & above ground tanks (all materials),
header tanks, excluding ‘water butts’.

>Filters — downpipe, leaf separators & catchers, garden filters, tank
filters (suction filters), industrial filters, calmed inlet etc.

>Pumps & Controls - Flow controllers, ‘rain management systems’
submersible pressure pumps etc.

»Accessories - Pipes, trapped overflow, tank level gauges, hose, UV
sterilisation, solar panels etc.

Water butts are excluded from analysis in this report as per the standard
industry approach.

The market is valued at ‘Distributor Selling Prices’ and we have sought to
exclude any labour or ancillary costs as well as VAT and other applicable taxes,
rebates, grants or other income not relating specifically to the sale of RWH
products.

The report also provides market size by volume, roof area and value as well as
illustrating key trends for domestic and non-domestic applications, defined as:-

»>Domestic Applications - Self build; Domestic New Build (e.g by
housebuilders), Installation in Existing Domestic Dwellings.

>Non-Domestic Applications - Education, Leisure, Retail, Public
Sector, Warehouses / Industrial, Commercial etc.

Typical applications for rainwater harvesting (RWH) systems include toilet and
urinal flushing, laundry, irrigation, vehicle washing and some process
applications in the non-domestic sector. Domestic systems can be shared
between 2 households and are typically used over 1-4 storeys.

This second edition report replaces our first review of the market, published in
2008, and remains the only ‘off the shelf’ report specifically reviewing the UK
rainwater harvesting market. The methodology for this report included analysis
of sales data from the industry coupled with primary research information from
Government sources, manufacturers, contractors, and other trade sources. This
was supported by secondary research from trade journals, company reports,
Companies House, Government statistics, trade associations, company websites
and existing knowledge in this sector.
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2.2 RAINWATER HARVESTING MARKET SIZE & TRENDS 2004-2014

2.2.1 Rainwater Harvesting Market Size 2004-2014 — Current Prices

The UK rainwater harvesting market is estimated to be worth just over £xx
million in 2010 as illustrated in the following chart:-
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2.2.2 Rainwater Harvesting Market Size 2004-2014 — Constant Prices

The following chart illustrates the performance of the market value with
consumer price index inflation stripped out since 2004, with forecasts to 2014:-

Figure 2: Rainwater Harvesting Market — UK 2004 — 2014 Constant Prices £M

Source: MTW Research / Trade Estimate

The above chart more clearly highlights the

2.2.3 Rainwater Harvesting Market by Volume 2004-2014

The following chart illustrates our estimates of the performance of the rainwater
harvesting market by number of installations between 2004 and 2009 and
forecasts to 2014:-
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2.2.4 Rainwater Harvesting Market by Roof Area (M2) 2004-2014

The following chart illustrates our estimates of the performance of the rainwater
harvesting market by roof area between 2004 and 2009 and forecasts to 2014:-
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2.2.5 Rainwater Harvesting Penetration Scenarios 2010-2020

10



© MTW Research 2010

3. PRODUCT TRENDS & SHARES

3.1 Share by Key Product Sector — 2010, 2004 & 2013
The share accounted for by each of the key sectors within the UK rainwater
harvesting market in 2010 is illustrated in the following chart:-

Figure 29: Key Product Shares in Rainwater Harvesting Market 2010,

Source: MTW Research / Trade Estimate

As the above chart illustrates, the UK rainwater harvesting market comprises of
a range of product sectors with a variety of uses, including:-

»Tanks — Above & below ground tanks & water storage solutions

»Accessories — e.g. gutter mesh, gutter diverters, tank gauges, overflow
outlets, tank vacuum system etc, connectors etc

»Pumps & Controls — single pump panels, dual pump panels, RWH
management systems, submersible pumps, solar pumps, centrifugal /
impeller, float switches, pressure pumps etc

»>Filters — tank filters, in-line filters, downpipe filters & collectors, insect /
pest screens & flaps / mesh, UV Filters, self cleaning filters etc.

In 2010, the largest segment of the market is

In order to illustrate historical trends, the following chart illustrates our
estimates of the share by key product sector in 2004:-

Figure 30: Rainwater Harvesting Product Mix by Value 2004

1"
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Source: MTW Research / Trade Source

As the chart illustrates, there has been

The following chart illustrates the forecast share for each key product sector
within the rainwater harvesting market in 2014:-

Figure 31: Forecast Share by Product in Rainwater Harvesting Market 2014

Source: MTW Research / Trade Source

Our forecasts suggest that

12
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4. RAINWATER HARVESTING MANUFACTURER PROFILES

The following section identifies some of the key UK manufacturers & suppliers and
provides a 1 page profile with key performance indicators for each. It should be
noted that whilst we endeavour to include all the major players in the market,
inclusion or otherwise in the following section does not necessarily indicate a
company’s relevance in the market.

4.1 Rainwater Harvesting Manufacturers Profiles & KPls

Sample Ltd - Company Overview & ‘At a Glance’

Sample Address
Sample At A Glance - Key Financial Indicators
Samp|e Postcode mg==ixed Assets ==B=Current Assets ™=s==Net \Worth
£1,000,000
Tel: Sample £900,000
£800,000 e

. . o . £700,000

Sample Ltd is a private limited with £600,000

share capital company, incorporated on £500,000
June 23, 1999. The company’s main £400,000

activities are recorded by Companies g‘;g‘;‘;g 1 ——

House as “The manufacture and supply £100,000 :; ;3 ;
of waste and surface water treatment £0 T T -
products.”. In early 2010, the company Year1 Year2 Year3

has an estimated 20-30 employees.

To year end December 2009, Sample Ltd is estimated to have achieved a turnover of around £3
million. Pre-tax profit for the same period is estimated at around £0.12 million. The following
table briefly provides a top line overview on Sample Ltd:-

Company Name Sample Ltd

Brief Description of Activities The manufacture and supply of waste and surface water treatment
products.

Parent Company Sample LIMITED

Ultimate Holding Company Sample PLC

Estimated Number of Employees 20-30

Senior Decision Maker / Director Sample

The following table illustrates the company’s key performance indicators for the last 3 years:-

ample Ltd - 3 Year KPIs to Year End 25/03/2009

Key Indicator £ Year End 31/03/2007 Year End 26/03/2008 Year End 25/03/2009
(Year1) (Year2) (Year3)
Fixed Assets £195,000 £248,000 £196,000
Current Assets £820,000 £767,000 £936,000
Current Liabilities £866,000 £867,000 £976,000
Long Term Liabilities £2,000 £28,000 £14,000
Net Worth £134,000 £109,000 £142,000
Working Capital -£46,000 -£100,000 -£40,000

Profit per Employee -£3,091 -£1,080 £759

Sales per Employee £119,182 £113,480 £111,586
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5. END USE APPLICATION SHARE & TRENDS

5.1 Share by Domestic & Non-Domestic Applications in 2010

The UK rainwater harvesting market is comprised of systems designed for use
within a wide range of buildings, both within the domestic and non-domestic
sector. At present, the xxxxxxx sector represents the majority share of sales,
although sources indicate that given the size of the xxxxxxx market, this could
easily change in the future.

The share by value accounted for by the domestic and non-domestic end use
markets in 2010 is illustrated in the following chart:-

Figure 85: Share by Distribution Channel for Rainwater Harvesting Market 2010

Source: MTW Research / Trade Source

There are

5.2 Non-Domestic Rainwater Harvesting Market 2004-2014

The non-domestic rainwater harvesting market includes a wide range of key end
use sectors with both the public and private sectors, including:-

»Infrastructure
»Factories
»Warehouses
»Coal/ Qil / Steel
»Schools & Colleges
»Universities
»Health

»Offices
»Entertainment
»Garages
»Shops
»Agriculture

15
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»>Miscellaneous / Other New Work

Whilst there is some growing activity in terms of installation of RWH systems in
xxxxxxX, the majority of the market (estimated at around 90%) is reliant on
XXXXXXXXXXX. To year end 2009, the total value of new orders for non-
domestic construction activity stood at £x, as illustrated in the following chart:-

Figure 86: Non-Domestic Construction Market - New Orders by Value 2004-2014

Source: ONS / MTW Research

5.2.1 Non-Domestic Rainwater Harvesting Market by Value 2004-2014

The following chart illustrates our estimates of the performance of the non-

domestic rainwater harvesting market by value since 2004, with forecasts to
2014:-

Figure 87: Non-Domestic Rainwater Havesting Market by Value 2004-2014

Source: MTW Research / Trade Source

The chart illustrates the relatively

5.2.2 Non-Domestic Rainwater Harvesting Market by Volume 2004-2014

In terms of volume, growth has also been rapid and substantial, as illustrated in
the following chart:-

Figure 88: Non-Domestic Rainwater Havesting Market by Volume 2004-2014

16
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Source: MTW Research / Trade Source

From a

5.2.3 Non-Domestic Market 2010 - Share by End Use Sector

The following chart illustrates our estimates of how sales of non-domestic
rainwater harvesting systems are segmented by the key end use sectors in
2010:-

Figure 89: Share by Key End Use Sector in Non-Domestic RWH Market 2010,

Source: MTW Research / Trade Estimate

There are a number of

5.3 Domestic Rainwater Harvesting Market 2004-2014

The domestic rainwater harvesting market includes new build and installations
in existing houses sectors within both the public and private sectors, including:-

»Private Housebuilding Market
»Public Sector Housebuilding Market
»private Sector RMI (existing dwellings)
»Public Sector RMI (existing dwellings)

Similar to the non-domestic market, there have been some advances in product
development in relation to products which are

In order to identify the market potential for domestic RWH systems, the

following chart illustrates the typical mix in terms of applications for water per
person, per day:-

17
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Figure 90: Typical Domestic Water Usage Per Person by Application 2010

Source: MTW Research / Trade Estimates / DEFRA

As illustrated,

The performance of the new build sector also has a substantial impact on the
domestic RWH market. The following chart illustrates how the private UK
housebuilding market has performed since 2004, with forecasts to 2014:-

Figure 91: UK Private Housebuilding Market by Volume 2004-2014

Source: MTW Research / Trade Estimate

As illustrated, the private housebuilding sector

5.3.1 Domestic Rainwater Harvesting Market by Value 2004-2014

The following chart illustrates our estimates of the performance of the domestic
rainwater harvesting market by value since 2004, with forecasts to 2014:-

Figure 93: Domestic Rainwater Havesting Market by Value 2004-2014

Source: MTW Research / Trade Source

The market has

5.3.2 Domestic Rainwater Harvesting Market by Volume 2004-2014

In terms of volume, growth has also been rapid and substantial, as illustrated in
the following chart:-
18
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Figure 94: Domestic Rainwater Havesting Market by Volume 2004-2014

Source: MTW Research / Trade Source

From a

5.3.3 Domestic Market - Share by Private & Public New Build

The following chart illustrates our estimates of how sales of domestic rainwater
harvesting systems are segmented by the private and public sectors in 2010:-

Figure 95: Share by Key End Use Sector in Domestic RWH Market 2010

Source: MTW Research / Trade Estimate

As illustrated, private

19
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5.2 Rainwater Harvesting Suppliers Market — Industry Structure

The following section reviews the UK rainwater harvesting market in 2010 in
terms of industry structure and provides key performance indicators for some of
the key UK suppliers within the rainwater harvesting industry.

5.2.1 Market Mix by Growth/Decline Over Last 12 Months

The following chart illustrates the share accounted for by the number of
companies reporting either a rise, contraction or static sales during the last 12
months:-

Figure 96: Market Share by Rainwater Harvesting Supplier Sales Growth / Decline 2010

Source: MTW Research / Company Account

For the preceding 12 months to April 2010, our estimates suggest that around

5.2.2 Industry Share by Credit Rating in 2010

Credit ratings also provide a crucial indicator as to an organisation’s
performance and underlying health. When combined with other companies and
viewed on an industry wide basis, credit ratings also offer an effective insight
into the fundamentals of a market. The following chart illustrates the share
accounted for by rainwater harvesting suppliers in terms of credit rating in April
2010:-

Figure 97: Market Share by Credit Rating in the Rainwater Harvesting Industry 2010

Source: MTW Research / Company Account

Credit ratings are a crucial indicator of the financial health of a company and
when combined, as in the above chart, provide a graphic illustration of the
current financial health of the overall rainwater harvesting market at present.

As illustrated, just over

20



